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LASALLE Students Win Shoe Brand Promotional Video Prize
A breath of fresh air from Gen Z

PEDRO, a local shoe brand, collaborated with 12 groups of graduating students from the Diploma
in Creative Direction for Fashion at LASALLE College of the Arts. PEDRO asked the groups to
come up with publicity strategies for its latest sneaker EOS from the perspective of Generation Z,
so that the sneaker can catch the eyes of young consumers. In the end, a cool video created by
Fu Shouheng, Wang Shiwen, Wang Lei and Zuaipy Fariga Santiago stood out, winning them a
prize of $1,000.

Gen Z's point of view is different indeed. The students shot the male and female models as well
as the sneakers from the ground up, sometimes splitting the scene into a symmetrical image, and
sometimes jumping 360 degrees from the ground to the top of the model's head and then back
again in the next second. The imagery is crisp and fluid, exuding the youthful, fresh attitude and
ideas of Gen Z. This student production can be viewed online at tinyurl.com/mrma9u3z.




